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1. WHY USE LINKEDIN



Linkedin

“If you can get better at your
Job, you should be an active
member of LinkedIn, because
® LinkedIn should be connecting
LlnkEd m you to the information,
insights and people to be
more effective.”

—Reid Hoffman, Co-Founder of LinkedIn




WHY LINKEDIN

e The only professional social network

e 706 million member worldwide

90%

e 90% of HR uses regularly Linkedin

use

Linkedin 50 milion listed companies
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You are the brand you have to
promote!

Set your target

e New clients
e Find a job
e Networking




2. THE PROFILE



Lead
Awareness

~ Generation

The profile has to be cureted and
update, it has to reflect you
professionalism and your skills.




The profile

1. URL —
Photo.
Head photo.
How is It Headline.
structured?
Summary.

Job, education and volunteering.

Skils and endorsement. Uy

References. @
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First of all

@ Ca linkedin.com/in/gretaantonini/

Q@ % 0o & M’

Marketing GS1 ltaly @ Osservatori Digital ... ish G GetFIT Benvenuto - Fastwe...

® 9 g = &

saggistica  Notifiche Tuw Prodotti?  Pubblicizza

Home Rete Lavoro

22,500% ROI Opportunity? - TransparentBusiness has reached $1Billion Pre-IPO Unicorn status. Appt

40% DIGITAL f & fi , O|l Modifica il profilo PUbb|ICO>
'URL

70% INNOVATION 30% STATUS QUO
ss% . . . . .
b Aggiungi il tuo profilo in e

un‘altra lingua
) & Annuncio eee
Aggiungi sezione del proﬁlo v Altro... / Tutto pronto per la tua prossima opportunita?

ANNUNCIO ***

e\ ) Greta Antonini ® Gsiltaly
Marketing at GS1 Italy | Digital change maker | Board 24, !! Sole 24 ORE Business
member and Communication Manager at Young Women School
Network Greta, Lidl Italia sta assumendo!

Milano, Lombardia, Italia - 500+ collegamenti -
s e g ( Vita aziendale >
Informazioni di contatto




Test the efficence of your photo
% SNAPPF 52

How Good is Your .
LinkedIn Profile &
Picture?

Snappr's Photo Analyzer uses the latest research,

combined with image recognition and machine
learning technologies, to determine how well your
Face

photo will perform. @

Analyze my Linkedin photo #*



https://www.snappr.com/photo-analyzer/

Best photo

Greta's Photo Score:

/8

You've done pretty well. But there's always room for improvement,
so check out our very actionable tips below.

Share your score

or upload another photo to analyze

 Dresscode: meeting.
 Look Into the camera
 Smile, eyes open

« Background, 3/4 and zoom.
» Professional editing.




Headphoto and Headline
ﬂLQJI‘;II
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' ' Aggiungi sezione del profilo v V4

a8l ® Gsiltaly

Marketing at GS1 Italy | Digital change maker | Board Il Sole 24 ORE Business
S 24ps

member and Communication Manager at Young Women School

ork

O Headline

Milano, Lombardia, Italia - 500+ collegamenti -

Headphoto and headline are your advertising campaign

Great opportunity to show ourselves and differenziate us

It tell something about us streightaway




What to write

Informazioni V4

I'm always evolving, obsessed with "l want to do better" and | do it with a positive and enthusiastic attitude.

®¢ Summary

For the last 7 years | have been working in the marketing departments of BTC but also BTB companies, to better
understand customer needs. In a world in which there is constant transformation, obsessed with customer satisfaction, |
like to keep up to date with the new opportunities that digital technology offers to marketing and the evolution that
companies are making in the last years. Indeed, | have recently completed a master's degree in Innovation strategy and
digital transformation to meet the new business opportunities.

e JODb,

Esperienza .
P £ education,
_ Marketing and Communication specialist 7 and
@1 GS1 ltaly - A tempo pieno

nov 2018 — presente - 2 anni 1 mese VO|Unteering
Milan Area, Italy .
experiences

In an international and innovative environment, | lead the marketing and digital strategy in a Btb
company. | am responsible for adv on-offline, email marketing, social media adv and our sites. | am

in charge of defining the new brand positioning, marketing strategy and digital customer

experience to understand the customers’ needs and increase the customer base. | profile and FI LL I N EVE RYTH I N G
monitor our customers through analytics and | lead data driven campaigns. | am an active

participant in our internal digital transformation in which we implement new digital solutions (CRM,

ERP and others) to increase our customer base and to manage our audience. B E CAR E FU L AN D DO N OT M IX
= @

by St gm GS1 Corporate Video
if‘ DIFFERENT ACTIVITIES.



3. RELATIONS AND
NEWTWORKING




Show interest

Lead
Awareness _ |
Generation
|
Interest
| Lead
Consideration Nurture
|
You have to personalize each
invitation.




ANNUNCIO eee

Linkedin Ad Vantage is a choose-your-own-
adventure video experience.

am

Choose the path that's right for you.

(G Messaggio) (AItro...) ( ey tOday>

@ Atlantic Technologies

1o-1. Universita Cattolica del Sacro :
2021 Altre aziende consultate

Cuore
q\, ~ Cinzia Bartoloni
) ®

Junior HR Recruiter

Vincenza Franzese

Punti chiave

* 28 collegamenti in comune 1041\ Entrambi avete studiato presso Universita Sales Marketing
Tu e Caterina conoscete entrambi Giuseppe '-_Z()ZI' " Cattolica del Sacro Cuore Representative S "‘. Messaggistica

3/ LUV L o (| | SR ) IO, R ) cOREC |




DO NOT ONLY ASKTO CONTACT

PRESENT YOURSELF




WHAT TO WRITE?

Do not try to sell something straight away

Ex. check the profile, suggest your latest post

Remember that you need time to build a

relationship!




WHO DO | REACH OUT?

Reazioni X

O:: & Q1 &

SIMONA BARAGIOTTA - 2° a

#Gruppo Banca Sella #Counselor in Training

Tutte 65

P—— 1. With who | meet working

General Manager at NTPCO

& Q

ju‘o

2. With who comments or

Silvia Calamante - 2°
Art director presso uff. marketing TeamSystem

suggest you post

Sara Di Modugno - 2°
" . HR Generalist @ Teamsystem 3
u

o

&

With who writes interesting

Sofia Cornali - 2°

Export Management | Internazionalizzazione | Relazioni Contents and from WhiCh I get

© Internazionali | Sostenibilita | Made in Italy

Chantal Maroni - 2° inspi red

Vice coordinatrice Settore Volontariato - Associazione Provinciale

w¥O | 1T Milano Monza Brianza APS

Laura Fornaroli - 2°

AMMAavlrati;m~ Q1 M Aammmmimimatimam Mamamae A Ml NiAtiAnm - |




4. CONTENTS




DESIRE

Lead
Awareness B |
(Generation
|
Interest
| Lead
Consideration Nurture
|
Intent
|
Evaluation

Involve your target with interesting
contents, interact with them, show your
INnterest




WHOS YOUR AUDIENCE?




WHAT HEROIN ARE YOU?
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Your Personal Brand Statement) is a mix of
who you are and what you can do




YOUR UNIQUE VALUE PROPOSITION

EXIS
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CONTENT

g Marta Basso « 1°
2202+ ®

Nuovi dati sulle #PMI innovative:

leno del 9% a prevalenza inile
Marta Basso Meno del 9% a prevalenza femminile

Chief Creative Human

1. Post

b 2. Articles - microblogging

3. Stories

4. Video

5. Groups

I'osservatorio di Grant Thornton
insieme

é(c‘nsigha & Commenta (=) Condividi 1I".via




INTERACTIONS

Greta Antonini hz consiglizto il commenio ¢i Francesco De Leri sss

| also can

«Prontols
«Si buonasera Michela, sono il dott.Beeep, chiedo scusa per il disturbo ci siamo visiti

prima per il colloquio...»
«Si, si buonasera, nessun disturbo, mi dica pure.»
«Si, prima mi son dimenticato di chiederle una cosa. Una cosa abbastan:

arketing at GS a t n

) SuggeSt Other pOSts Greta Antonini o b o
Responsabile comunicazione ) Consiglia &) Commenta (=) Condividi  #f Invia

« Comment post | like and I'm N CT— -

interested in 00 - ccmre @ e T

& maks Asrd mambher

o

0wy

Consiglia (:) Commenta ) Condividi Invia ) - A e R : 2
* 9 = = 1 Si crede che le discriminazioni di genere siano passate e invece sono
attuali pit che mia. Che brutta azienda e che brutta persona

.ﬁ" Aggiungi un commentc "< Consiglia + @ 17 | Rispondi + 2 risposte

m

Carica risposte precedenti

) A Michela Gallo (TS 6
’ Myriam Corti « 1° 1gioma «.. Virtual Assistant
R e B o Offerta rifiutata infatti fi}

Bravissima Greta Antonini ) & §

Piu rilevanti ¥

(s ]
(

0w
(
(

Consiglia - € 4 | Rispond
Consiglia -+ @ Rispond 1 nisposta

Carica altri commenti

s}
(
(

y Greta Antonini + 7

o

.

o

grazie myriam, stima reciproca come ben sai:)

Carica altri commenti



5. RESULTS




Attivita

2,209 follower  Gestisci i follower

Grazie, sostengo prezioso per il nuovo

anno

Greta ha risposto a un commento

Grazie ®) orgogliosa di farne parte
Greta ha commentato

NOT ONLY FOLLOWER

Vedi tutti

grazie myriam, stima reciproca come
ben sai:)

Greta ha risposto a un commento

Grazie mille Francesca Ghidini, il
u sostegno € molto importante e molt...

Greta ha risposto a un commento

You are talking to people, connections, relations,
possibilities and BIG OPPORTUNITIES!




NOW LETS PLAY WITH YOUR
PROFILES!




6. RESOURCES




RESOURCES

* Personalise your URL

* Analyse your profile pic.

e Use Canva.



https://www.linkedin.com/help/linkedin/answer/a542685/manage-your-public-profile-url?lang=en
https://www.snappr.com/photo-analyzer/




