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1. WHY USE LINKEDIN



Linkedin
“If you can get better at your 
job, you should be an active 

member of LinkedIn, because 
LinkedIn should be connecting 

you to the information, 
insights and people to be 

more effective.”
–Reid Hoffman, Co-Founder of LinkedIn



WHY LINKEDIN

90%
HR
use 

Linkedin

• The only  professional social network 

• 706 million member worldwide 

• 90% of HR uses regularly Linkedin

• 50 milion listed companies 



Marketing Funnel



You are the brand you have to 
promote!

Set your target
● New clients
● Find a job 

● Networking



2. THE PROFILE



Attention

The profile has to be cureted and 
update,  it has to reflect you 

professionalism and your skills.



1. URL

2. Photo.

3. Head photo.

4. Headline.

5. Summary.

6. Job, education and volunteering.

7. Skils and endorsement.

8. References.

The profile

How is it 
structured?



First of all

URL!!!!



Test the efficence of your photo

https://www.snappr.com/photo-analyzer/


Best photo

• Dresscode: meeting.
• Look into the camera
• Smile, eyes open
• Background, 3/4 and zoom.
• Professional editing.



Headphoto and Headline

Headphoto and headline are your advertising campaign 

Great opportunity to show ourselves and differenziate us 

It tell something about us streightaway

Headline

Headphoto



What to write

FILL IN EVERYTHING

BE CAREFUL AND DO NOT MIX 

DIFFERENT ACTIVITIES.

Job, 
education, 
and 
volunteering 
experiences 

Summary



3. RELATIONS AND 
NEWTWORKING



Show interest

You have to personalize each 
invitation. 



LINK!



DO NOT ONLY ASK TO CONTACT

PRESENT YOURSELF



WHAT TO WRITE?

Do not try to sell something straight away

Ex. check the profile, suggest your latest post

Remember that you need time to build a 

relationship!



WHO DO I REACH OUT?

1. With who I meet working

2. With who comments or 

suggest you post

3. With who writes interesting 

contents and from which I get 

inspired 



4. CONTENTS



DESIRE

Involve your target with interesting 
contents, interact with them, show your 

interest 



WHOS YOUR AUDIENCE?



WHAT HEROIN ARE YOU?

Your Personal Brand Statement) is a mix of 
who you are and what you can do



UVP

YOUR UNIQUE VALUE PROPOSITION
EXISTS ONLY RELATED WITH YOUR PUBLIC

PUBLIC

YOU



CONTENT

1. Post

2. Articles - microblogging

3. Stories 

4. Video

5. Groups



INTERACTIONS

I also can

• Suggest other posts.

• Comment post I like and I’m 

interested in



5. RESULTS



NOT ONLY FOLLOWER

You are talking to people, connections, relations, 
possibilities and BIG OPPORTUNITIES! 



NOW LETS PLAY WITH YOUR 
PROFILES!



6. RESOURCES



RESOURCES

• Personalise your URL 

• Analyse your profile pic. 

• Use Canva.

https://www.linkedin.com/help/linkedin/answer/a542685/manage-your-public-profile-url?lang=en
https://www.snappr.com/photo-analyzer/


THANK 
YOU


